The St. Albert Gazette is pleased to submit the St. Albert Readers' Choice Awards for Best Reader Engagement Campaign.
For many years, Readers' Choice has been one of the Gazette's most successful community engagement initiatives. The program invites residents to recognize and celebrate the businesses, organizations and service providers that contribute to the quality of life in St. Albert.
In 2025, the campaign generated approximately 49,000 votes and involved roughly 1,400 businesses, demonstrating extraordinary participation from both readers and the local business community. The initiative encouraged residents to actively engage with local businesses while creating opportunities for those businesses to connect with customers and showcase their contributions to the community.
The campaign was promoted through print, digital and social channels and required significant coordination among editorial, advertising and production staff. The resulting program created sustained audience engagement over an extended period and strengthened the Gazette's role as a community connector.
Beyond the voting process itself, Readers' Choice celebrates local entrepreneurship, supports economic development and encourages community pride. The initiative demonstrates how a community newspaper can create meaningful opportunities for participation while strengthening relationships between readers, businesses and the publication.
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