
I first realized I was queer in seventh grade. It was 2017, 
two years after same-sex marriage had been legalized 
and I was terrified. I had been raised in a homophobic 
church and taught that who I was, was not OK. 

As a 12-year-old stuck in a storm of internalized 
homophobia, I was ecstatic to see corporations like Walmart 
change their profile pictures to rainbows and release pride 
lines of everything from shot glasses to home decor.

 I felt like I was being accepted, which was brand new to 
me. What I did not know is that these corporations did not 
care about who I was, my past or who I loved. They never 
showed true support for the community, and all of their 
colorful products that advertised acceptance disappeared on 
July 1. 

According to writer Claire McCafferty, who writes for 
a search engine optimization company called Reboot, the 
practice of marketing toward queer communities in order to 
get their money is called “rainbow capitalism” and “rainbow 
washing.”

Media Smarts, a Canadian center for media literacy, said 
the money that comes from queer audiences is called the 
“Pink Dollar.” This audience is estimated to be worth $835 
billion. Big corporations want that money. 

On the surface, many queer people view the specific 
marketing toward the queer community as a way to 
legitimize the community and demonstrate how valuable it 
can be to mainstream companies like Target, Walmart and 
even pharmacies like CVS. 

Despite the positive effects this type of marketing can 
have on the general public, many companies ruin this by 
representing queer people as harmful stereotypes. 

Last year in their pride line, Target released a shirt called 
“Pride Gender Inclusive Adult Patches Print Button-down 
Camp Shirt.” The shirt featured a lot of colorful patches and 
pride flags with some reading “Human” and “Love is Love.” 

Some of the other patches read “Yasss” and “Omg,” both 
of which have nothing to do with pride. “Yasss” and “Camp” 
actually originated from African American Vernacular 
English, not the language of the queer community. In trying 
to market to queer people, Target actually contributed to the 
erasure of Black culture. 

Additionally, none of the proceeds from Target’s pride 
line goes to any queer organizations. This year, Target 
collaborated with queer designers and organizations like the 
Gay, Lesbian and Straight Education Network but nowhere 

OP
IN
IO
N

on Target’s website is a statement saying they are donating 
even a fraction of the sales to any organizations. I contacted 
Target’s press department to ask the company’s opinions on 
their support for the community but they did not respond.

The real problem with rainbow capitalism is that these 
companies do not care about the struggles the communities 
they market to go through. This is clearly evident in the way 
they treat their queer employees.

In 2021, the Human Rights Campaign’s Corporate Equality 
Index found that only 78 percent of companies investigated 
had “inclusive benefits,” which considers things such as 
spousal benefits, healthcare for transgender and non-binary 
employees, and equal compensation for work. In addition 
to this, the CEI found that only 64 percent of companies 
provided philanthropic support to queer organizations. 

Corporate pride is controversial because it looks so good 
on the surface. As a queer person, I find it damaging to what 
the community is fighting for, and I am not the only one. 
Reboot, the aforementioned search engine optimization 
company, also surveyed 250 queer people on their stance 
concerning corporate pride. Of the participants surveyed, 
87 percent thought that Pride campaigns should donate 
to queer causes and 96 percent of participants thought 
companies should be supportive of the queer community 
outside of pride month as well. 

The use of a marginalized group to profit without actually 
helping the group is disgusting and unethical. It shows that 
major corporations will stop at nothing to gain more and 
more money. These companies and people are greedy and 
you should not support them. 

Instead, support companies owned by queer people or 
that are fully supportive of queer people. Buy from small 
businesses that care about making a difference. The CEI 
also has a list of corporations that support their LGBTQ+ 
employees. 

If you are not sure whether the company you are buying 
from actually supports pride, the Gay and Lesbian Alliance 
Against Defamation created an online resource on adrespect.
org that tracks whether or not companies are supportive of 
you or are targeting you for your money. 

Unfortunately, we live in a world that takes advantage of 
the very people it oppresses for monetary gain. It is now up 
to the consumer to make sure the companies they are buying 
from support marginalized communities. Consume ethically. 
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